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Abstract: Social web sites by means of huge database websites like Facebook, Twitter and, Linked have been becomes a very important task for
day to day life. Thousands and millions of social users are extremely linked from each other to these social websites in favor of networking,
conversing, distributing, and sharing by means of each other. Social network sites contain consequently develop into a great source of contents
of interest, part of which might reduce into the scope of interests of a known group. Therefore no well-organized solution has been proposed in
recent works for a grouping of social users depending on their interest’s information, particularly when they are confined by and speckled across
diverse social network sites. Clustering Based User-Centered (CBUC) approach is proposed for integrating social data into groups of interests.
Proposed CBUC approach follows the procedure of Modified Fuzzy C Means (MFCM) clustering for social grouping of social data user into
different group based on their searching interest. This CBUC approach allows users grouping of user social data from various social network
sites such as Facebook, Twitter, and LinkedIn by means of their respective groups of interest. CBUC approach the users are clustered by
converting of individual social data interest into fuzzification value and verified using the fuzzy objective function. Additional, to reduce the
number of iterations, the proposed CBUC approach, MFCM initializes the centroid by means of dist-max initialization algorithm earlier than the
execution of MFCM algorithm iteratively. In this approach the users are also capable to personalize their sharing settings and interests contained
by their individual groups related to their own preferences. CBUC approach makes it potential in the direction of aggregate social information
of the group’s members and extracts from these data the information appropriate to the group's subject of interests. Furthermore, it follows a
CBUC design permitting each member in the direction of personalize his/her sharing situation and interests surrounded by their individual
groups.
Keywords: Social network sites, Groups of interest, Information sharing, Information organization, Collaboration, Information retrieval and
Modified Fuzzy C Means (MFCM) clustering.
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1.

INTRODUCTION

During the recent years the usage of Social web sites by
means of huge database websites like Facebook, Twitter
and, Linked plays very significant role of day to day life.
Thousands and millions of social users are extremely linked
from each other to these social websites in favor of
networking, conversing, distributing, and sharing by means
of each other. A huge amount of information, normally
named social information consisting of users' discussion,
personal revise, and shared data such as news, web contents
,etc .,[1] is progressively more created as a result of users.
With the purpose of makes social network sites potent
sources of data, news, and content of social interest of users
based on their requirements.
Social network websites is also named as social websites
and social networking sites are mostly second-hand as open
access web-based services whose major functionality in the
direction of connect people. Essentially, they permit social
users in the direction of (1) create a public or semi-public
profile inside a bounded system, (2) communicative a
catalog of additional users by means of whom they share a
association, and (3) examination and navigate their catalog
of associations and those completed by means of others
inside the scheme [2]. Social network sites contain
progressively knowledgeable and turn round out new
features in the direction of fulfill by means of users'

forthcoming demands such as distribution instant or
personal messages, redistribution statuses, division links,
constructing events, and so onwards. There are a huge
database websites like Facebook, Twitter and, Linked
obtainable designed for users in the direction of decide. In
the middle of others, Facebook, Twitter, LinkedIn and
Google+ are the majority victorious instances in terms of
number of active users, transfer volume, and number of
created contents [3]. Their treatment and focal point are not
indistinguishable. While Facebook and Google+ are mostly
used social networking sites, Twitter is dedicated in the
direction of micro-blogging behavior, and LinkedIn is
leaning in the direction of the professional group of people.
As such, it is widespread with the intention of a single user
is concurrently associated to numerous of these social
network sites in the direction of take benefit of diverse free
services offered by means of each social network.
Lately, these initially profile-centric stages contain gradually
more vital position in sustaining substance construction and
distribution.
Unyielding,
association,
and
Media
Corporation intensively make use of them as a wellorganized aim of promotion and advertising in the direction
of connect in an appropriate and directway by means of an
extremely broad audience. Correspondingly, users are
revolving in the direction of the similar websites as their
most important source of data, news, and content of interest.
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A huge part of users' social activities consequently includes
of converging news and sharing data or links [4].
Distinct social web sites by means of huge database
websites like Facebook, Twitter and, Linked which are
individual-centric services, group of people of interest are
group-centered, which means with the intention of they are
detained and driven by means of a frequent interest. It might
be a hobby; great with the intention of the community
members are obsessive concerning, a frequent goal, an
ordinary project, or simply the preference in favor of a
comparable lifestyle, geographical location, or profession
[5]. Taking part in the community facilitate its members in
the direction of exchange information, toward get answers in
the direction of personal questions or problems, toward
progress their perceptive of a subject, in the direction of
share widespread passions in the direction of play [6].
Appropriate in the direction of the complicated lifestyle of
modern living, some individual is frequently a division of
several different communities [7].
Communities of importance for users are neither constrained
in the direction of a specific geographical area nor a known
number of members. They are able to be formed and
maintained in either on-line and/or off-line manner. It is
varied from closed groups such as those inside a larger
organization in the direction of huge large, easily accessible
from the social network sites such as Wikipedia, Youtube
and Flickr communities. A known community might in
addition consist of information about several social
communities. In addition, consideration of number of
groups within their interest of users and sharing the social
information by means of these groups determination not
directly permit the users in the direction of solve the
difficulty of information overload with the intention of
facing on social network sites [8-13]. The interesting
information is extracted from the social network sites and
split them into various clusters. The users are able to
consequently straightforwardly track down the predictable
information in the related groups. It is significant to note
with the intention of this approach is a replacement of
neither social network sites nor groups of interest. It must be
measured as a connection among social network sites and
groups of interest by means of the aim of combining the
potency of together. It consequently facilitate groups of
interest in the direction of expand their internal association
in the direction of social network sites.
Clustering Based User-Centered (CBUC) approach is
proposed for integrating social data into groups of interests.
Proposed CBUC approach follows the procedure of
modified fuzzy c means (MFCM) clustering for social
grouping of social data user into different group based on
their searching interest. This CBUC approach allows users
grouping of user social data from various social network
sites such as Facebook, Twitter, and LinkedIn by means of
their respective groups of interest. Users are also able to
personalize their sharing settings and interests within their
respective groups according to their own preferences.
Together social network sites and groups of interests contain
participate significant roles in several areas. In considering

the data of social network sites discovering and filtering
process. Social network sites present influential multi
domain source information. Groups of interests require a
group situation which makes sure with the intention of the
members share basically contents regarding to one or
several specific topics on a single place. This formulates it
much easier to determine motivating information and
helpful contents. However, the group promise degree is
diverse between members. Frequently, it is simply a small
number of members who aggressively make contents, at the
same time as the popular of members are submissively
overriding. A group might be consequently short of good
contents if its active members are no longer active. This is
more and more frequent; as people obtain second-hand in
the direction of analytically push interesting data on social
network sites at the same time as forgetting in the direction
of also divide it through their interested groups.
2.

RELATED WORK

By means of the proliferation of social network sites such as
Wikipedia, Youtube and Flickr communities, the number of
associated studies in various fields’ series from information
systems, statement to marketing, is frequently rising [14].
In the recent works, online social networks have been
developed addicted to a worldwide mainstream medium by
means of increasing social, governmental, and economic
collision. These works [14] present a structured overview of
Information Systems investigate on this outstanding technosocial occurrence of the 21st century by means of a prepared
literature review. Depending on investigate in information
scheme journals and conference proceedings with the
intention of resulted in 510 papers, carve out and evaluate
the information and the investigate fields with the intention
of have been mainly deal with and impacted by means of the
information systems investigate community consequently
far. Investigate the information of online social networks
regarding academic discussion on introduced in the
information systems in the recent literature works, which
publication outlets are the majority receptive in the direction
of investigate on online social networks, which investigate
areas have previously been enclosed by information systems
investigate on online social networks, and what possible
prospect investigate areas exist with the intention of have
not been enclosed by information systems investigate yet.
Kwak and Lee [15] introduce a new schema for social
network sites associated study. The objective of this study is
to designate probable prospect study directions designed for
social network services (SNS) by means of reviewing earlier
period and current trends in SNS studies. The SNS
framework second-hand for the examination is the New
Media Evolutionary Model(NMEM) anticipated by Wimmer
and Dominick, a four-phase scheme designed for investigate
on new media expansion. Researchers in this ground have
consequently far listening carefully on the first two phases
such as media itself and make use of of the media, however
small investigate has been performed on the effects of the
media and development in the media. Few of the works
have been carriedout to measure the social network studies
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or create new schema or theories concerning to SNS. Thus,
additional rigorous schemas regards SNS investigate is
necessary, and prospect investigate must focal point on
theory building and testing.
Social networks have been becomes very challenging task
on the behalf of information dissemination, investigate,
advertising, knowledge discovery, and potentially a
significant tool designed for mobilizing people. Social
media have been becomes a ubiquitous, and also known
researchers right to use to massive information of data
designed for experimental study. These social network
datasets presents the information of social network sites in
dynamics of personal and group behavior, the structure of
networks on them. On the other hand, in recent studies [16] ,
the general structure of social networks sites was not
straightforwardly observable however have in the direction
be inferred from the flow of data from one individual to
another users. As an outcome, do not up till now know
information of dynamics social networks sites or formation
of social network structure affects it. To solve this problem
information is examined from two popular social network
sites. Particularly, follow the graph based algorithm by
Digg and Twitter users find their interests of news stories by
proposing Evolutionary Model [17] .This model aims to
divide recent work into four major social network sites : (1)
objective on social network sites itself based on the
definition and history, features, (2) consideration of users
and their social network sites on the behalf of user
behaviors, motivations (3) consideration of effects of social
network sites regarding privacy and security issues, social
outcomes, education effects, and (4) consideration
improvement in the social network sites under social games,
social commerce. On the other hand, such division by
means of most cited studies predominantly focus on social
network sites. An Additional more applicative investigate
direction on social network sites mightn’t present.
Definitely, it attempt in the direction of extract and develop
information generated by means of social network sites.
Some of the recent work has been classified addicted to
social prediction research. These works is applied real-time
nature and big volume dataset samples for finding or
predicting a number of real-world events. For instance,
Sakaki et al [19] have been introduced to realtime
earthquake reporting system, which is proposed to discover
an earthquake in Japan by means of a high probability just
by means of monitoring tweets. Examine the real-time
interaction of earthquakes in Twitter and probabilistic
spatiotemporal model is proposed for trajectory of the event
location. For example, consider a Twitter user as a sensor
and propose a Kalman filtering and particle filtering for
location finding in ubiquitous/pervasive computing. On the
behalf of several works under earthquakes and the huge
number of Twitter users all the way through the country, be
able detect an earthquake by means of high probability
merely by monitoring tweets.
Bollen et al [20] proposed a social network model under
publicmood states from public tweets in the direction of
enhance the results of prediction results of stock market in

daily activities. Twitter feeds are connected in the direction
of the Dow Jones Industrial Average (DJIA) over time.
Examine the text content of daily Twitter feeds by means of
two mood tracking tools such as OpinionFinder with the
intention of measures positive vs. negative mood and
Google-Profile of Mood States (GPOMS) with the intention
of measures mood by considering six dimensions such as
Calm, Alert, Sure, Vital, Kind, and Happy. Experimentation
results shows that the efficieny result of DJIA predictions be
able to be considerably enhanced through the inclusion of
precise public mood dimensions however not others.
Discover results of 86.7% in daily up and down changes of
the DJIA and a Mean Average Percentage Error (MAPE)
through more than 6%. Other similar works have been
introduced in [21]. In literature some of the works related to
social network sites are recommendation oriented of books,
movies [22], news [23], people [24], for instance. The initial
stage of the work follows this user-centric research stream
for social network aggregation. The social network
aggregators [24] permit users in the direction of aggregate
their various social accounts in a single location designed
for personal uses [25], proposed work as well extended in
the direction of support this information sharing. To greatest
information, this is the first time with the intention of a usercentered approach designed for incorporate social
information addicted to groups of interest has been proposed
in this paper.
3.

PROPOSED CLUSTERING BASED USERCENTERED (CBUC) APPROACH

Clustering Based User-Centered (CBUC) approach is
proposed for integrating social data into groups of interests.
Proposed CBUC approach follows the procedure of
Modified Fuzzy C Means (MFCM) clustering for social
grouping of social data user into different group based on
their searching interest. This CBUC approach allows users
grouping of user social data from various social network
sites such as Facebook, Twitter, and LinkedIn by means of
their respective groups of interest. CBUC approach the users
are clustered by converting of individual social data interest
into fuzzification value and verified using the fuzzy
objective function. Additional, to reduce the number of
iterations, the proposed CBUC approach, MFCM initializes
the centroid by means of dist-max initialization algorithm
earlier than the execution of MFCM algorithm iteratively. In
this approach the users are also capable to personalize their
sharing settings and interests contained by their individual
groups related to their own preferences. The first model
allows representing the users and their social data
aggregated from different social network sites. The second
model allows representing the groups of interest, their
interests and shared contents.
User's aggregated social information
A user's social information consists of information
published by means of sharing information by means of the
641
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user in social network sites. They consequently include a
diverse range of data for users such as profile information,
social connections, postings, interests, and so forth. These
information is varied from one network to another network
based on their queries. For instance consider the profile
information of user on Twitter social network site. It
consists of information of social users under name, bio, and
location of the member. Similarly the user profile
information of Facebook consists of basic data that
includes name, photo, age, birthday, association position;
personal information of users consist of favorite music &
TV, books, contact information consists of mobile phone
number, landline number , school, education and work
related information with company details . Moreover, each
social network site makes use of its own format and terms
designed for representing users' social information. For
instance, a piece of text published by means of a user is
named as “tweet” on Facebook. Based on a relative learning
of social information presented on famous network sites
such as Facebook, Twitter, LinkedIn, and Google+, have
recognized with five a large amount frequent dimensions as
follows:
1. The Profile Information dimension.
2. The Friend dimension
3. The Group dimension
4. The Interest dimension lists
5. The Post characterizes each and every one
contents shared by means of the user.
Taking these important dimensions there are four
types of Social Activity is generally performed
(i)
(ii)
(iii)
(iv)

Social account posts,
Following post
Friends by means of a social network
member, and
It adds an interest.

Each social activity relates to some known social
information
(i)
(ii)

(iii)
(iv)

The activities are correspond to the Posttype social information;
The activities are correspond to the Posttype and the Member-type social
information;
The activities are correspond to the
Member-type social information; and
The activities are corresponds to the
Interest-type social information which
consists of Interest and Group dimensions.

The social activities are distinctive to the related to social
account by means of the social information are individual

towards original social network. This means with the
intention of some social activities with varied social network
sites might corresponds to same piece of social information.
Group's interests and shared contents
As mentioned above, a group's shared data of users are
connected by using the class called memberOfwhich
contains three specific attributes those are (i) authorized
accounts, (ii) authorized data, and (iii) review. The first and
second attributes permits a user in the direction of limit the
scope of the social information to share by means of given
group. The final attribute is possible and corresponding in
the direction of the two first ones. This option is able to
moreover be second-hand as a collaborative filter in the
direction of filter out “false positive” data with the intention
of automated filters missed .It is performed based on the (1)
social information aggregation and (2) relevant information
filtering.
Social information aggregation
The social information aggregation module is dependable
designed for collecting the information of social users from
different social network sites information [10]. Such method
uses different APIs (e.g. [15]) presented by means of the
social network site providers. Each aggregator is dedicated
to a specific social network site. Known the users'
permissions, the aggregators are able to request the related
APIs designed for the users' social information at any time.
This simple method permits an extensive admission to the
majority of the users' social information. The aggregators
are scheduled in the direction of frequently improve the
newly constructed social information.
Relevant information filtering
This option is able to moreover be second-hand as a
collaborative filter in the direction of filter out “false
positive” data with the intention of automated filters missed
is composed of three main steps (i) social data indexing, (ii)
information searching, and (iii) information indexing. The
(i) step is to collect information of newly added user
information to enrich and index them. The second step is
performed per group by taking the users sharing information
and personalized interests. Then, the filtering module is
performed based on the user list which it generate as
numerous queries as selectors with the intention of the
member follows.
Queries are differently generated according to the types
of selector as follows
Keyword-based selector is performed based on value of
singleword or multiple word by using Boolean operators
such as . “AND”, “OR”, “NOT”.. Hashtag-based selector is
performed based on the value from hashtag with the symbol
“#”. Concept-based selectors necessitate a suggestion
642
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(7
)

proficient concept related to ontology via SPARQL query
endpoint. For example, the concept DBpedia: automobile
leads to the query “automobile OR automobil OR
automóvil”.
Modified Fuzzy c-Means (FCM)
Modified Fuzzy c-Means (FCM) is clustering method to
group similar user information from social network sites
through the minimization of the objective function designed
for a well-known number of clusters, related to the sum of
the membership grades of information in a cluster is 1. The
FCM is based on the reduction of the following objective
function

(8
)
Bias-field estimation
Taking the derivative of
equal to zero have

with respect to

(9
)
The zero-gradient condition designed for the bias-field
estimator is described as follows

(1)

(10)

where c is the number of cluster centroids; n is the number
of social user information ; f is the fuzzifier value equals to
one
is the Euclidean distance;
is the kth
social information of users ; is the centroid of ith cluster.
U is the fuzzy partition matrix and V is the matrix of
centroids of clusters. mik is the fuzzy membership value of
pixel k in cluster i. This membership value satisfies the
following constraints:

and set

is the weight. For example k=10 data ω1 =
0.008, increase 0.001, ω2, . . . , ω10
Updation of cluster centroid values
Calculation of derivative to the J(U, V, β) regarding
set to zero, have

and

(11)

(2)
(3)
Solving for

, have
(12)

(4)

In order handle bias field from inhomogeneous the social
interest user information which rigorously influence the
grouping processes, this section proposes additive bias field
to the forceful fuzzy c-means. The observed social user data
is modeled as a product of the true social data generated by
using anatomy.
(5)
where Xk and Yk are the true and observed information at the
kth social user, correspondingly to be represented as an
additive bias field

Membership evaluation
Minimize the objective function (4) related
to the
constraints
, ∀k by the Lagrange multiplier is
(1
3)
Solving

have
(14)

(6)
where
and are the true and observed log-transformed
user data at the kth social user respectively, ωk is the weight
at the kth social user and βk is the bias field at the kth social
user. The objective function J(U, V, β) be able to reduced to
the standard FCM algorithm based on the parameters such
as uik (membership grade), vi (centroid of cluster) and βk
(bias field) and set to zero under three parameters of U
(matrix of membership grade), V (matrix of centroid), and β
(bias-field matrix). The new objective function of FCM as
shown below

(15)
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4.

EXPERIMENTATION RESULTS

Based on the previous system architecture, implemented a
new prototype named SoCoSys for social and collective

system with direction to access his/her information from
various network sites such as Facebook, LinkedIn, Twitter
profiles.

Fig. 1. The user's aggregated information at different views
The social user is able to view his/her aggregated social
information and it is categorized into five views: profile
information, friends, and posts, following posts, and
interests related to the social account entity and the four
types of social information (see Fig. 1). Then, the social user
is able to view the list of groups with the intention of he/she

create a newgroup and join a group (see Fig. 2). After
joining a group, the user is positive in the direction of
correct the default sharing settings related to his/her
preferences and consequently select for each go after topic;
its suitable selectors (see Fig. 3). Moreover, the social user
is able to propose his/her own topics and selectors as well.

Fig. 2. The user's groups: (1) groups that the user belongs to, (2) keyword-based group search feature, (3) group creation
feature, (4) group recommendation feature, (5) notification features
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Fig. 3. The user's personalized interests: (1) followed topics, (2) topic creation feature, (3) selectors suggested and followed
by the different members, (4) selector suggestion feature, (5) accepted selectors.

Fig. 4. The group's shared contents: (1) shared contents, (2) the user's followed topics
Finally, the user is able to view each and every one the
shared contents matching his/her personalized interests in a
sequential order. It is probable to filter contents by means of
choosing a specific topic (see Fig. 4).
5. CONCLUSION AND FUTURE WORK
In this paper presents a novel Clustering Based UserCentered (CBUC) approach for incorporate social
information into clusters based on their interest of each
social user. This CBUC approach permits a group of interest
in the direction of enlarge the internal collaboration in the
direction of social network sites, in specific large-scale
social networks. Additional particularly, it creates it
potential in the direction of aggregate social information of
the group's members and extracts from these information
appropriate to the group's interests. The first schema

permits for characterize the social users and their social
information aggregated from various social network sites. It
is moderately standard to hold the large amount important
measurement of social information presented on social
network sites, and is widespread to straightforwardly
comprise the upcoming further dimensions. The second
schema permits for describing their user interest in social
search and their topics of interest and shared contents. It also
consists of information about features of each member in the
direction of adjust his/her sharing situation and personalize
his/her interests inside a known group. Note with the
intention of the topics of interests of the group are
cooperatively added and specific by means of any member
over the time thanks in the direction of a topic-selector
structure. Second contribution consists of two major
modules (i) social information aggregation and (ii) relevant
645
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information filtering. Here the first process is performed
straightly. The first process is performed based on the
information retrieval in three ways keyword-based, conceptbased and hashtag-based selectors. The keyword-based and
hashtag-based selectors are performed based on the user
specification and the concept-based selectors are performed
by refereeing the domain ontologies. In future work
introduce a new web based prototype SoCoSys for three
social network sites, specifically blogspot, flicker and
LinkedIn with a small group of users. The findings have
statistically given away the interest of the users on the way
to CBUC approach and its convenience as well. In future
work will focal point on the recognition of a number of
possible advanced features which permit to expand the
primary make use of CBUC approach with the intention to
improve the sharing data process inside the groups of
interests. These features are particularly committed to the
group knowledge which is the appreciative of the actions of
each member of the group.
REFERENCES
[1] M. Naaman, J. Boase, C.h. Lai, Is it really about me?
Message content in social awareness streams,
Proceedings of the 2010 ACM Conference on Computer
Supported Cooperative Work 2010, pp. 189–192.
[2] D.M. Boyd, N.B. Ellison, Social network sites:
definition, history, and scholarship, J. Comput.-Mediat.
Commun.
13
(2007)
210–230,
http://dx.doi.org/10.1111/j.1083-6101.2007.00393.x.
[3] H. Ajmera, Social media facts, figures and statistics
2013URL:
http://blog.digitalinsights.in/social-mediafacts-and-statistics-2013/0 560387.html2013.
[4] Java, X. Song, T. Finin, B. Tseng, Why we twitter:
understanding microblogging usage and communities,
Proceedings of the 9th WebKDD and 1st SNA-KDD
2007 Workshop on Web Mining and Social Network
Analysis, ACM, San Jose, California 2007, pp. 56–65.
[5] M. Wu, Community vs. social networkURL:
http://lithosphere.lithium.com/t5/science-of-socialblog/Community-vs-S ocial-Network/ba-p/52832010.
[6] F. Henri, B. Pudelko, Understanding and analysing
activity and learning in virtual communities, J. Comput.
Assist. Learn. 19 (2003) 474–487,
[7] D. Horowitz, S.D. Kamvar, The anatomy of a large-scale
social search engine, Proceedings of the 19th
International Conference on WorldWide Web, ACM,
New York, NY, USA 2010, pp. 431–440
[8] R. Cohen, N. Sardana, K. Rahim, D.Y. Lam, M. Li, O.
Maccarthy, E. Woo, G. Guo, Reducing information
overload in social networks through streamlined
presentation: a study of content-centric and personcentric contexts towards a generalized algorithm, in:
[9] S. Marsh, J. Zhang, C. Jensen, Z. Noorian, Y. Liu
(Eds.),3rd Workshop on Incentives and Trust in ECommunities, Québec City, Québec, Canada 2014, pp.
13–18.
[10] P. Dourish, V. Bellotti, Awareness and coordination in
shared workspaces, Proceedings of the 1992 ACM
Conference on Computer-supported CooperativeWork,
[11] ACM, New York, NY, USA 1992, pp. 107–114,
http://dx.doi.org/10.1145/143457.143468.
[12] Facebook-Graph-API,
URL:
https://developers.facebook.com/docs/reference/api/.
[13] FriendFeed, Friendfeed is the easiest way to share online
URL: http://friendfeed.com/.

[14] K. Berger, J. Klier, M. Klier, F. Probst, A review of
information systems research on online social networks,
Commun. Assoc. Inf. Syst. 35 (2014) 145–172.
[15] H. Kwak, H.G. Lee, A review of research on social
network services using the new media evolutionary
model, Informatization Policy 18 (2011) 3–24.
[16] K. Lerman, R. Ghosh, T. Surachawala, Social Contagion:
an Empirical Study of Information Spread on Digg and
Twitter Follower Graphs, 2012. (CoRR abs/1202.3162).
[17] R. Wimmer, J. Dominick, Mass media research: an
introduction, Wadsworth Series in Mass Communication
and Journalism, Wadsworth Pub, 2000.
[18] F. Buccafurri, G. Lax, A. Nocera, D. Ursino, Moving
from social networks to social internetworking scenarios:
the crawling perspective, Inf. Sci. 256 (2014)
[19] T. Sakaki, M. Okazaki, Y. Matsuo, Earthquake shakes
twitter users: real-time event detection by social sensors,
Proceedings of the 19th International Conference on
World Wide Web, ACM, New York, NY, USA 2010, pp.
851–860,
[20] J. Bollen, H. Mao, X.J. Zeng, Twitter Mood Predicts the
Stock Market, 2010. (CoRR abs/1010.3003).
[21] Y. Chun, H. Hwang, C. Kim, Development of a disaster
information extraction system based on social network
services, Int. J. Multimed. Ubiquit. Eng. 9 (2014) 255–
264.
[22] B. Shapira, L. Rokach, S. Freilikhman, Facebook single
and cross domain data for recommendation systems,
User Model. User-Adap. Inter. 23 (2013) 211–247,
[23] S. O'Banion, L. Birnbaum, K. Hammond, Socialmediadriven news personalization, Proceedings of the 4th
ACMRecSys Workshop on Recommender Systems and
the Social Web, ACM, New York, NY, USA 2012, pp.
45–52
[24] B. Shapira, L. Rokach, S. Freilikhman, Facebook single
and cross domain data for recommendation systems,
User Model. User-Adap. Inter. 23 (2013) 211–247,
[25] M. Gomez-Rodriguez, K.P. Gummadi, B. Schölkopf,
Quantifying Information Overload in Social Media and
its Impact on Social Contagions, 2014. (CoRR
abs/1403.6838).
[26] T.Jayapratha, M. Vanitha, T.Pradeepa, B.Priyanka, An
Unsupervised Based Stochastic Parallel Gradient
Descent For Fcm Learning Algorithm With Feature
Selection For Big Data,2015(4476-4480)
[27] Poonkodi R 1,Geetharani M 2 and Gunasekaran R
Automatic Lobar Segmentation Algorithm for
Pulmonary Lobes from Chest Ct Scans Based On
Fissures and Blood Vessels, Vol. 3, Issue 4, April 2015
ISSN(Online): 2320-9801 ISSN (Print): 2320-9798
[28] M.Vanitha, T.Jayapratha, Extreme learning machine
algorithm to discover new attributes from unseen sites,
2014
[29] M.Vanitha,T.Jayapratha, K. Subramani, T.Pradeepa,
Elliptic Curve Cryptography Digital Signature Algorithm
For Privacy-Preserving Public Auditing For Shared Data
In The Cloud,2013
[30] S.Reha 1 , M.Geetharani 2 Swarm Intelligence Based
Fuzzy with Personalized Ontology Model for Web
Information Gathering ISSN 2320 – 2602
[31] Volume 3, No.1, January 2014.
[32] M.Geetharani 1 , S.Reha 2 Hybrid Rule Based Feature
Subset Selection and Classification ISSN 2320 – 2602
Volume 3, No.2, February 2014.

646
IJRITCC | April 2016, Available @ http://www.ijritcc.org

_______________________________________________________________________________________

